
18 • A
ugust 20

19
w

w
w

.realproducersm
ag.com

 • 19

L
 & M

R
E

A
LT

Y
Realty O

ne of N
ew

 M
exico

B
y F

a
e

rl To
rre

s

Photos by E
d

itz M
a

cia
s &

 
Te

re
sa

 R
a

m
ire

z, Real Eye State

top producer

 Top Producer Elias M
edina values education and learning; it’s al-

w
ays been close to his heart. H

is w
ife, Lucia, is a teacher and com

es 
from

 a fam
ily of educators. “It’s som

ething w
e’re closely tied to,” he 

says. “W
e w

ould m
ake sure her classroom

s w
ere fully stocked from

 
supplies to…

coats for the kids and som
etim

es m
oney for fam

ilies.” 
H

is team
 L&

M
 R

ealty, co-hosts events to support Feed N
M

 K
ids and 

Spirit of C
hildren to continue their support, partnering w

ith a m
ort-

gage com
pany to do the m

ost for the com
m

unity.

W
hile education has alw

ays been im
portant, Elias believes learning 

is a flexible, lifelong process and recognized he w
as best suited to a 

less traditional path. “I w
ent to U

N
M

 for engineering, but realized I 
w

asn’t the typical fit for getting a degree, then having a career.”

N
ot one to w

aste tim
e, Elias left U

N
M

 and returned to northern N
ew

 
M

exico, w
here he’s from

, and began w
orking in accounting, w

hich 
eventually led to a job as an appraiser. “I’m

 a num
bers person and it 

w
as all num

bers-related,” he says. A
fter w

orking in rural appraisals 
all over the northern part of the state, Elias m

oved to A
lbuquerque, 

believing he’d find m
ore opportunities and a higher ceiling for earning.

H
e quickly realized the m

ove w
as a sm

art one, finding success in the 
m

etro-area, but questioning w
hether he could do better on his ow

n. 
“A

 year in, I realized I w
as putting in m

ore tim
e and energy than the…

ow
ner. I felt I w

as m
ore invested than he w

as,” Elias says. “I realized, 
if I’m

 gonna w
ork this hard, it should be for som

ething I ow
n.”

E
L

IA
S

 M
E

D
IN

A
 

believes partnership is a 

driving force in achieving 

success, and along w
ith his 

business partners, built L &
 M

 

Realty on a foundation of team
-

thinking and partnership. “...W
e’re 

about grow
ing as a team

,” Elias said, 

finding the m
ost fulfillm

ent in earning 

the trust of both his agents and clients.
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W
ithin three m

onths of starting 
his ow

n business, Elias’s appraisal 
group w

as know
n as one of the best 

in tow
n, w

ith m
ore w

ork than he 
could handle. D

uring that tim
e, he 

built up relationships w
ith R

EA
L-

TO
R

S® and m
ortgage com

panies, 
earning a reputation for excellence 
and trustw

orthiness. A
fter the 

m
arket crashed in 2008, appraising 

changed and lost its shine as he w
as 

forced to give up direct client inter-
action and go through m

iddlem
en. 

“These new
 entities w

ere telling 
us how

 to do our business, reports 
doubled in size, and w

e w
ere paid 

less,” he says.

H
e’d been approached by real 

estate agents looking to recruit him
 

for years and burn-out had him
 

considering the next m
ove. A

fter an 
inform

al interview
 w

ith one of the 
top agents in tow

n, he w
ent for it, 

getting his license and starting w
ith 

Keller W
illiam

s.

For six m
onths, Elias w

orked both 
appraisals and real estate. “T

he 

real estate w
as like tw

o or three 
full-tim

e jobs, so it w
as hard,” 

he said, recognizing after a short 
tim

e if he w
as going to take it the 

next level, he’d need to m
ake a 

decision about w
hich to pursue. 

“I decided…
to go into real estate 

full-tim
e,” he says. But once 

again, his instinct w
as right and 

eight m
onths in he w

as running 
the buyer side of his group, over-
seeing 10 agents at a tim

e.

W
hen it w

as tim
e to start his 

ow
n team

, Elias w
anted to bring 

a unique approach to the group. 
“W

e (his business partners, 
Justin, A

licia, and Lucia) talked 
about how

 w
e’d do it and figured, 

if w
e’re gonna build a team

 w
e 

w
ant all the agents to feel they 

get the recognition they deserve,” 
he says. Elias believes partner-
ship is a driving force in achiev-
ing success and they structured 
things accordingly.

From
 com

pensation and bonus-
es, to agent-appreciation events, 

L&
M

 R
ealty is built 

on a foundation of 
team

-thinking and 
partnership. “W

e have 
the m

ost talented, m
ost 

dedicated agents…
because 

they believe in w
hat w

e 
stand for. W

e’re about grow
ing 

as a team
,” Elias said, finding 

the m
ost fulfillm

ent in earning the 
trust of both his agents and clients. 
“I’m

 in it for them
…T

hat’s a big rea-
son w

e’ve had the success w
e’ve had…

O
ur m

odel is that w
e w

ork for them
, 

they don’t w
ork for us.”

H
is approach has paid off, but it’s his pas-

sion for the personal that keeps him
 going. 

“W
hat I really enjoy…

is that I get to m
eet a 

variety of people that all have a basic need,” 
he says. “It’s a business, but I try to m

ake 
everything personal…W

hich is a different 
approach because w

hen you get personal 
you get burned. But I’m

 okay w
ith that, 

because at the end of the day I can rely on 
referrals, because I’ve alw

ays taken care 
of people.” A

nd w
ith the num

ber 5 spot in 
the A

BQ
 R

eal Producers Top 300, it w
ould 

seem
 they’re taking care of him

 in return.

W
E

 H
A

V
E

 T
H

E
 M

O
S

T
 

T
A

L
E

N
T

E
D

, M
O

S
T

 

D
E

D
IC

A
T

E
D

 A
G

E
N

T
S

…

B
E

C
A

U
S

E
 T

H
E

Y
 

B
E

L
IE

V
E

 IN
 W

H
A

T
 W

E
 

S
T

A
N

D
 F

O
R

. W
E

’R
E

 

A
B

O
U

T
 G

R
O

W
IN

G
 

A
S

 A
 T

E
A

M
.

“


